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Dear Advertisets,

Thank you for taking the time to look at what we have to offer.

We appreciate the opportunity to explain our Up Close community publications,
which serve the Northeast Mesa neighborhoods of Las Sendas, Red Mountain
Ranch, Alta Mesa, Mountain Bridge, Boulder Mountain and The Groves, as well as
the Mesa Uplands area.

Phillips West's editorial mission is to Bring neighbors closer to their community- This is
accomplished by highlighting residents, businesses, schools, clubs, and charities in our
three Up Close publications.

Up Close is direct mailed to more than 14,000 households, and is also delivered
to area schools, clubs, and businesses. We ceach an average of 30,000 readers every
month, including on the Web at www.UpCloseAZ.com.

Because homeowners read and enjoy their community news and Up Close offers an
entertaining medium focused on promoting your business as well as neighborhood
goodwill, your ad is more effective in an Up Close publication versus less connected
direct mail piece of ads of coupons, etc.

Many of our supporters say they enjoy the benefits of advertising in Up Close, as they

live or work in the community the publication serves. So come join us in bringing

neighbors doser to their community by participating with Up Close. Wed love to
hear from you.

Call (480) 748-1127 to place your ad today!

Sincerely,

Kim Phillips

Publisher

Phillips West

(480) 748-1127

(480) 882-0181 fax
Publisher@Phillips West.com
www‘UpCloseAZ.com
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Las Sendas | Red Mountain Ranch | Mesa Uplands | Alta Mesa | Mountain Bridge | The Groves

Bringing neighbors
closer to their
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DEMOGRAPHICS

Distribution - 3,400 Average Household Income  $104,043
3,289 direct mailed to local Median Household Income $81,463
residents and business owners. Median Age 37
11 copies delivered to area edian Ag

schools, clubs and businesses. Median Age Adult 46
Power and McDowell Roads, Northeast Mesa Male 50.54%
Tip code: 85207 Female 49.46%
Distribution - 3,100 Average Household Income $101,758
3,007 direct mailed to local Median Household Income $79,590
residents and business owners. .

93 copies delivered to area Median Age 37
schools, clubs and businesses. Median Age Adult 45
Thomas and Recker Roads, Northeast Mesa Male 50.55%
Zip code: 85215 Female 49.45%
Distribution - 8,000 Average Household Income $146,018
7,855 direct mailed to local Median Household Income $114,285
residents and business owners. g 26
145 copies delivered to area Median Age

schools, clubs and businesses. Median Age Adult 46
Gilbert and Greenfield Roads, Brown and McKellips Roads, Male 50.91%
Northeast Mesa. Zip codes: 85203, 85205, 85207, 85213, 85215 Female 49.09%

Read articles, download PDFs, and more!

Phillips West * Mesa, Arizona * (480) 748-1127 « Fax (480) 882-0181 « www.UpCloseAZ.com ¢ Publisher@PhillipsWest.com
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Las Sendas | Red Mountain Ranch | Mesa Uplands | Alta Mesa | Mountain Bridge | The Groves

DISTRIBUTION

Las Sendas Red Mountain Ranch
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Phillips West * Mesa, Arizona * (480) 748-1127 « Fax (480) 882-0181 « www.UpCloseAZ.com ¢ Publisher@PhillipsWest.com
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Las Sendas | Red Mountain Ranch | Mesa Uplands | Alta Mesa

Mountain Bridge | The Groves

COMPLIMENTARY
BUSINESS PROFILES

Educate customers about your business... Promote special

events... Broadcast your achievements... Share your story
with the community...

Provide credibility and support to your display ad with the
addition of monthly editorial highlights.

A higher frequency is an important way
to effectively reach your audience and
promote your product or service.

+ How long your print ad runs is an important factor in your
campaign’s performance.

+ We recommend you run your ad at least three times in
e, i the publication. Having your ad displayed multiple times
will dramatically reinforce your message. A reader is more
likely to remember and respond to your message after
seeing your ad several times.

+ Seasonal influences, such as holidays, popular

vacation times, back-to-school, and more can help create

additional relevance to your product and affect your
appeal to readers.

NOW IS A GREAT TIME TO BUILD

POSTAL PATRON
ECRWSS

o their community psycHoLO(ﬂCA‘S' )
GHT LOSS AN TNES Readers are exposed to a different

stage in the consumer process each
time they see your ad.

First exposure typically prompts your audience to be
curious about your product or service.
Second exposure typically prompts readers to
recognize how your product or service is personally
relevant to them.

Third exposure typically reminds readers how your

husiness fits their needs and prompts them to act.
—Newspaper Association of America, 2005 Newspaper Advertising Planbook

n Florist Helps YO

POSTAL PATRON
ECRWSS

Up Close reaches a broad audience, ranging from young
professionals to active seniors to community leaders. Our affluent

readers possess maximum purchasing power, resulting in a growing
customer base for you, the advertiser.

*Minimum advertising schedule required.

Phillips West * Mesa, Arizona * (480) 748-1127 « Fax (480) 882-0181 « www.UpCloseAZ.com ¢ Publisher@PhillipsWest.com



